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AWnhy is it important to add value?
AHow to add Value in the food value chain?

APackaging and Branding as value addition
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What is value addition?

Value added agriculture is
a process of increasing
the economic value and
consumer appeal of an
agricultural commodity.

It is a production/marketing strategy
driven by customer needs and
preferences.
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Value Added Products . LIVESTOCK KSR,
A The waleed mavaillesii are used i n

ways when referring to food production and food
business networks.

AiValadleledo is used to char a
that are converted from raw product through processes
that give the resulting pro
the mar ket place. An Aincre
either higher price or expanded market.

For example, jams, cheeses, and pre-cooked meats are
consider ad dieda!l pe oduct s.
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’\‘Why is it important to add value
\in the food value chain?

Make more money: an added value
agricultural product has more market value than
a commodity.
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Meet changing tastes and preferences of
consumers such as:

convenience, quality, safety, health, variety,
price, and social and environmental
consciousness.

Compete by differentiating a product in
a highly competitive market




Four Macro Trends & Food Value Addition mgmll}l)
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1. Population growth A birth rates, infant needs
2. Ageing populationA frail & elderly
3. Urbanisation & WealthA new behaviours

4. Obesity A globalising, cemorbidities




Russia’s broken democracy
The : Eumpe s constitutional squabble
Economuist Thefutureofﬂlght
A SURVEY OF FOOD

The shape of things
to come
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i 3 Main Ways to Add value to Food EFIIIIV%AEHIJ

M v 21st, Century
| Future Health

~ 1950 1900 - 1950s
Improvement in :

- Food Quality & Safety
- Nutrition Knowledge

1950s - 1990s
Improvement in :

- Taste and Pleasure
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F Food for Food for
| ' Survival & Sustenance Convenience Food for Health

| & Pleasure
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Value Addition with branded
Ingredients @ Nestle
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